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On first day of plastic awareness drive " 05 
February 2023 ". The NSS unit of Ram Lal Anand 

College has taken a commendable initiative by 
organizing an online poster making activity to raise 

awareness about plastic pollution. 

Activity 1 - 
Handmade Poster Making



The theme of the activity, plastic awareness, allows 
students to creatively express their thoughts on 

reducing the production and excessive use of single- 
use plastics. 

This activity provides a platform for volunteers to
showcase their artistic skills while spreading the

message about the harmful effects of single-use plastics
on the environment and human health.



Such events inspire and motivate people to adopt eco-friendly practices and make a
positive impact on the environment.

It is heartening to see educational institutions like Ram Lal 
Anand College take the lead in promoting sustainable 

living and raising awareness about environmental issues.

After the successful online poster-making campaign, the unit organized a 
four-day "Plastic Awareness Drive" 

to further promote awareness and encourage action on reducing plastic 
waste. 



Activity 2 -

"Plastic Awareness Drive" to further
promote awareness and encourage action on

reducing plastic waste. 
Plastic Awareness Drive took place in

following locations - South Campus Colleges
and nearby areas

Basant Gaon
Satya Niketa

JJ Colony
Anand Niketan

Awareness Drive



The drives dates were 6th-10th February, 2023 from 3pm to 5pm.
Volunteers used attractive handmade posters to draw attention to the plastic awareness

drive and educate people about the
harmful impact of plastic on the environment.

 
The posters have been displayed in public areas such as parks, community centers, and

shopping malls, where they were visible to a large number of people.
 

These posters have included eye-catching images and graphics, as well as
clear and concise messaging that conveyed the key goals and objectives of the campaign.

 
200+ volunteers enthusiastically participated in the event, 101 being females. Slogans

were recited,
people were enlightened and the drive turned to be a huge success.




